TARIQ QUREISHY

Tariq Qureishy is a futurist. He is a sought after keynote speaker,
presenter & leadership professional. He is acknowledged as an
authentic & candid presenter, with an open & entertaining style.

Tariq Qureishy connects the dots between the present & future.
He uses practical, on the ground experience, with knowledge &
research from global masters, in both business & academia.

Tariq is Founder and CEO of MAD Talks. He has worked with a lot
of the major brands in region either through the media platforms or
directly.

He has specialized knowledge about innovation, the impact of the
brain & thinking, focused on the future. Now he is working towards
empowering boards & companies to thrive in the future, rather
than be worried about it.
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For more information contact tarig@madtalks.com .
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Timeline of Tariq Qureishy’s career SMAD ol ,
+ Media Professional & Entrepreneur with over 20 years in top leadership positions # ,:_ F : H |
+ Regional Director EMEA, Dow Jones Markets * “'E" i ' B
+ Publisher and CEO, Times/Sunday Times, MEA #w MAD Talks to be a global ! -
+ Bloomberg Media, MEA Representative, Consultant platform !'
+ Harvard Business School alum and active member of HBS Club of the GCC ﬁ ﬁ'
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1987-2000 Harvard 2007-2009 2010-2014
Regional Director Business Publisher & Regional
EMEA School CEO ME Representative &
Advisor
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s »  “Thefutureis
s about trust,
values & ethics
& how that
engages
with tech”.

(Tarig Qureishy)

 Future and Media Advisor to board

 Curator and lead of HBS
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Crossroads Summit & other events T
Ministry of Finance Innovation Debates on: Special keynote on European Startup Day -
Al, Cybersecurity, Biotech, Ethics. “To Al or not to Al: That is the Final question!”

» At TEDx, HR Summits and
Universities

* Making international & regional
organizations Future Ready!

* Specializing on innovation
and the future

* Future boardrooms, mentoring,
leadership& corporate tranformation

Federal Association of Human Resources, FAHR for breakthroth results
Workshop on “Future of Workplace Innovations”.




Solutions for Future Readiness

What got you he Final Frontier

won’t get you the

This keynote looks at the future from a different lens.

It helps to connect the dots. There are business e R TCe SR S ERain &

models and practical tools that the audience can (=
immediately apply. . . . .
We talk about: e This is one of our most unique presentation, as it

addresses many areas not touched by speakers.

» Future megatrends and then bridge the key drivers

of success into the future. * Our thesis is that the brain & human creativity is the

final frontier and humanity & ethics is the main savior.

* Why some ExO’s (Exponential organizations) will

succeed and leave the others behind. « Moonshots are very important in this future scenario.

10x thinking and how it can be integrated into your
organizational culture and leadership style.

* Linear vs exponential, Tech vs humanity, the brain ¢ _
& creativity. It is positive and motivational. " N

Technology vs Hu |V
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* We end on a high with many interesting stories, |
practical exercises and solutions.

ure Keynotes & Workshops

(done these internationally with top corporations,
government institutions, large events & boardrooms)

The new dance we have to master in the future!

This is one of the audience favorites as it addresses the
future from the softer side.

« Thriving in the future — Secrets for every leader and abundance thinking.
» People expect that | will talk about future tech ... | do.
However the main message us that the future is about
trust and empathy as the main currency of the future.

+ Good Leaders - To great FUTURE DIGITAL LEADERS- the critical
transformation

. B , . -
» Then we take a deeper look into our organizations and B e i estion]

learning systems and see how we are prepared for the
future.

* Future Boardrooms — Building the next generation advisory board!

« Future Leadership, Changing roles, new normal, 360 mentoring,
art/culture/coding, trust, empathy and ethics. VUCA repdefined.

» Future Exponentionial Organisation, ExO. How do you get there?

¢ | focus on sharper targeting, identifying
critical “pain points”, addressing very
“specific business needs”.

« Future of Telecoms, Mobility, Professional Services, Happiness,
Hospitality, Energy, Humanity, Millennials, life, biotech, sustainability,
everything!

* As a hard core business executive and
entrepreneur | am totally in touch with
reality & basic needs, while reaching
out to the future.

« Communications Masterclass - Storytelling, Moderation & facilitation,
media

* My life experiences bring credibility &
authenticity in the discussions, with
empathy & connection with the
audience.

+ 7 Secrets of Mind Mapping for peak business performance

- contact: tarig@madtalks.com

Few brands we are working with
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